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Experienced Creative Leader

Seasoned Creative Leader with a solid record of accomplishment in growing and developing a strong team with a focus on branding and effective corporate identity. Skilled in building and leading teams in production of print, web and e-marketing efforts supporting brand strategy. Expertise in development, execution and maintenance of key elements of brand strategy including identity systems, positioning, advertising, and client experience. Proven experience working closely with senior executives and organizational leaders to plan and implement significant organizational changes.

Competencies

• Creative Direction
• Technology Solutions
• Team Building
• User Experience
• Corporate Identity
• Brand Building
• Ad Campaigns
• Vendor Management
• Problem Solving

Professional Experience

AMN Healthcare, San Diego, CA   2007 – 2008
The nation's largest healthcare staffing company, with annual revenues of over $1.2B.
Director, Creative Services

Directed all aspects of creative strategy and execution for a broad range of print and web communications. Web properties included over two dozen unique brand, portal, education, news and professional networking sites. Managed team of designers, freelancers, and outside agencies to achieve marketing objectives on time, and under budget. Worked closely with marketing, product managers, UX, IT, creative, and other internal clients to develop high-impact creative strategy that met requirements of all stakeholders.

Key Achievements:

· Directed redesign of multiple web sites to improve branding, impact and effectiveness.

· Developed email and online ad campaigns to support new or re-launched sites.

· Successfully implemented new-technology solutions (variable data printing and digital/on-demand printing) and collateral redesigns to reduce costs by over $100,000 annually, while maintaining or improving the quality of communications.

· Assembled and led team of senior marketing managers to develop and implement more consistent workflow, characterized by clear communication of roles and processes.

· Managed combined print and design budgets of over $1,000,000.
DinerInsight.com, Naples, FL   2005 – 2007 
A startup web-based business providing data collection, analysis and insight to drive the customer experience in the food service industry.

Owner

Managed all phases of design and development of website which gave restaurateurs powerful tools to gather useful, actionable customer satisfaction data. Designed surveys, dashboards, and web interface for site. Developed pricing structure, marketing plan, and brand/positioning as well as majority of the business plan.

Key Achievements:

· Developed innovative data collection and reporting systems that made DinerInsight a unique business that stood out among its more traditional competitors.

· Developed online ad campaigns (static and animated) to support site strategy.

·  Leveraged the design and proof-of-concept, to ultimately market and sell the business.

Experian, Costa Mesa, CA   2000 – 2005
A global leader in consumer and business credit reporting and marketing services, with revenues in excess of $4.1B and more than 15,500 employees in 38 countries.

Creative Director

Managed brand identity across seven diverse business units throughout North America, leading creative team in building brand awareness and recognition. Team consisted of traffic managers, art director, designers, copywriters, PowerPoint specialist, copy editor, and several freelance designers. Worked closely with senior executives in development of corporate communications. Established corporate identity guidelines and evolved visual execution of the brand. Developed effective advertising and related communications to support brand positioning.

Key Achievements:

· Dramatically improved quality of creative as well as internal client interaction while achieving $750,000 in annual savings through a sweeping reorganization of the creative department.

· Assisted web team in development of new corporate site emphasizing a much more streamlined and on-brand user experience than the previous site.

· Implemented web-based on-demand collateral system, eliminating over $1,000,000 in warehoused collateral and more than $200,000 in annual collateral obsolescence costs.

· Provided instrumental contributions in the development of Experian’s client experience program as member of initial “tiger teams” and in ongoing role as one of approximately 30 organizational “change leaders”.

· Awarded the President’s Award - given to top two percent of employees in recognition of significant contributions to company’s success.

· Drove RFP, acquisition and implementation of high-end job trafficking software to improve efficiency and give greater insight into day-to-day creative production process and related marketing efforts.

· Met frequently with senior management (Chairman, CEO, and business heads) to gather feedback and clarify direction of marketing efforts. 

· Consistently earned annual performance ratings in top ten percent of organization.

Ellipsis Marketing / Design, Newport Beach, CA   1986 – 2000
A strategic design firm with an emphasis on supporting marketing efforts for small- to mid-sized companies.

Creative Director

Developed strong client relationships and provided solid, customer-focused marketing support in accordance with business goals and objectives. Produced ads, brochures, brand platforms, corporate identities, and web sites. 

Key Achievements:

· Developed new site design for SRS Labs, which was ultimately a cover feature in the business section of the Orange County Register as an example of “the future of the web in business.”

· Contributed to redesign of logo, tagline, and other support materials to successfully rebrand Pacific Mutual Life Insurance as Pacific Life.

· Working in partnership with On the Edge Design, helped to establish them as one of the premier restaurant design firms with a broad range of clients across the United States. 

· Clients included: Xerox, Silicon Graphics, Eaton, Boone International, Newport Corporation, Pacific Life, SRS Labs, Experian, Beckman Instruments, UpJohn, Herman Miller, and Steelcase. 

Education

Los Angeles Baptist College, Newhall, CA  

The Design Management Institute’s International Design Management Conference, Cape Cod, MA

The Conference Board, Corporate Image and Branding, Chicago, IL
